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insights? How can the data obtained be used to form better business strategies,
ﬁht}’mdpmﬁtabﬁlty? The key to implementing a Big Da_ta solution m
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data is actually used in the real world to get better business
expansions and also detect and prevent frauds in different

M. Smith, the data analyst of Argon Technology, plans to do Some research on th -
Data analytics on the business sector. This resea © use and effects of Big
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different data sources to derive meaningful insights. He knew tha F b
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importance to their customers’ feedback, and ¢ yPes of businesses give due
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platforms. So Mr. Smith decides to collect data for his research from socija/ nehvori?r:;’zgz Scn social media
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networking sites are also called social media. - These so0ia1
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In this section, we analyze the effects of Big Data generated from the S .

industries. Let’s first understand the meaning of social network data, - Media op
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Figure 2.1: Social Network Data Generated Every Minute of the Day

Network Analysis (SNA) is the analysis performed on the data obtained from smal
fa generated is huge in volume, it results in the formation of a Big Data pool.

Ip of an example
rtance of social network data with the help n
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‘Structure of Caller’s Social Network

" Figure 2.2:

th :ial:aanal}fsls process can go deeper and deeper within the

Onne ons behveenﬂlé‘se thousand users, and another one billion cormecﬁqhyi
5 are taken into_;tonsi&iif&ti}ql_i. Extr: cting, obtaining, and anal
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The data generated from different social media is analyzed ¢ 8ain impoy
Social Customer Relationship Management (CRM) data is the latest Catchphy,




the customer to retain him /her
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- }"‘:?._ 4 al 1‘0-tm s urg_,anm_z-mons to shift goals from maximizin
| fitability to maximizing the profitability of the customer’s network. :
Data helps organizations to identify highly connected customers, It also
1, where, and how to align and focus marketing efforts in buildihg abe
Data enables organizations to lure highly connected customers by offe
services and soliciting their feedback for the betterment of their products and
g Data analysis assists organizations by encouraging internal customers to become
- On corporate social networking sites and provide comments and opinions on vari
and services. _

1ers as well as their circle of friends, contacts, and colleagues have personally o

1g industry also makes use of social network data to develop business intellige
vork data or link analysis helps in tracking telemetry data about ;
n about who is playing which game, who plays with whom, for how:

play the game, changing patterns of playing among people or groups, an,
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v valuable while designing new
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| f consumers have change due to theirs busy schedules. They no lg :
¥ wepabers ﬂioréugfzﬂ}’» watch all the TV commercials, or go through all thg
in their inbox. Consumers can now make their preferences clear and sel
ges they wish to receive—when, where, and from whorr:. In today’a:. com
s aim to deliver what consumers want by using interactive communication 2
'"E.anéh_as-é-nmﬂ,cmobi.le,:_s_'@'cial,_ and the Web.

rate very useful z
e L BUSINESS i > OLgE ly and informed decisions,
Whma mmpansun IS doade between the efﬁ_orts Spent on the social media marketing platform and
ﬂlEe-maﬂmxkehng platform, it is found that the marketing efforts spent on the former yield more:
returns as compared to the latter. y re.

Let’s now take a case study to understand the importance of social media markeﬁng
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imreamng popularity of social media a.nd i
ions competing to make it big in the 3
lon relevant for their company

. 1on on a continuous basis, A system that is able to

gree of accuracy provides the client a means to access o :

10 measure sentiments more meticulously is of great value wftiled‘
fands must understand the importance of the demogfaphic.i;nft;&a
dI't et PrﬁduCtS and programs. sl

market must
» Products and services,

el ng to what consumers want, by understanding where the gap in the off
ations can make the right decisions in the direction of their product de
- In this way, social network data can help organizations to improve roduc

iment analysis refers to a computer programming technique to analyze
des, and views across popular social networks including Facebook, Twitter,
lque requires analytic skills as well as advanced computing applications. -

\esses, research organizations, and marketing professionals across the globe
'- is in one form or the other to identify and measure customers behavior and
However, this technique is still evolving, and the full potential of sentimenf;'afnal
ored by marketers and other business professionals. Most organizations today simp
mber of likes, tweets and comments, instead of actually studying the qualit
2ssed in the conversations.
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